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Global Trends

Population—3 billion more

Consumption will double by 2050

Longer supply chains fewer players—more direct contact
In future, developing countries WI|| domlnate trade |
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Agriculture’s Global Footprint

[ Cultivated Systems:
Areas in which at least
30% of the [andscape
is cultivated

Source:; Millennium Ecosystem Assessment
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Global Water Scarcity

Extreme Scarcity Scarcity Stress Adequate Abundant Surplus Ocean/ Mo Data
<500 500-1,000 1,000-1,700  1,700-4,000 4,000-10,000 10,000 Inland Water

m3/person/year



Why Market Transformation?




Priority Commodities

Forest Products
Timber
Pulp and Paper

Agriculture & Bioenergy
Palm QOll

Soy

Sugarcane

Cotton

Beef

Dairy*

Bioenergy

Marine Seafood
Whitefish

Tuna

Forage fish*
Shrimp*

Aquaculture Seafood
Salmon
Shrimp



30% of world’s total output in 2008

Rice 127 mition tons
Cotton 10.3 wition tons 40% of the world's total in 2009 2
Palm Oil 6.4 iicr ione Izrgggrged 6.4 million tons of palm oil, in
Soybamns | 5455w
Rubber 5.99 iion one More than a quarter of the world’s total in

2008 °




Follow the Money

Average Annual Global Investments in LDCs
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Brazilian Soy & Pigs in China




China Imports Soy, Cotton and Sugar from Brazil, but...
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IS buying water, soil, efficiency, and reduced pollution



About 300-500
companies
control ~ 70%
of choice

Need to reduce
the threat!

p roducers/extractors

Consumers | Persuade >6B
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Engage with >1B
producers




Places Commodities and Companies

(A sinarmas

puilp and paper products

Assoclated
British Food

HIGHLINER FooDS



http://images.google.com/imgres?imgurl=http://www.ucd.ie/lipgene/images/logos/consortium/unilever.jpg&imgrefurl=http://www.ucd.ie/lipgene/consortium/unilever.html&usg=__OaEFeXku0dPG8lTnvfQ4KR5Oi7U=&h=767&w=735&sz=292&hl=en&start=1&sig2=WvlC1NYkiOG9MS1JVs8mjA&um=1&tbnid=Zrm4TuFZ9E_K4M:&tbnh=142&tbnw=136&prev=/images?q=unilever&hl=en&rls=com.microsoft:en-us&um=1&ei=s_k3SrCrOqLaswPohJX-Bg�
http://images.google.com/imgres?imgurl=http://www.chocolatefare.com.au/Cadbury logo.bmp&imgrefurl=http://www.chocolatefare.com.au/links.htm&usg=__Ccjzl90VaveRH8KwByf7w4s0iPI=&h=369&w=550&sz=793&hl=en&start=1&sig2=mPytJpADoKLDyhOGLVAeeg&um=1&tbnid=ZgJ6nmocQpg1GM:&tbnh=89&tbnw=133&prev=/images?q=cadbury+logo&hl=en&rls=com.microsoft:en-us&um=1&ei=2Pk3SuePLJ_GtAOMq6zbBg�
http://www.queenslandcotton.com.au/images/LouisDreyfusLogo_70h.jpg�
http://images.google.com/imgres?imgurl=http://www.community.nestle.com/NR/rdonlyres/10E88E65-7D6D-4149-8C2C-53FA4397BD4F/63466/image011.jpg&imgrefurl=http://www.community.nestle.com/Americas/Ecuador/Nutrition+Education/&h=102&w=350&sz=28&hl=en&start=16&sig2=5F9t1fUk3JSRZMKwvOPBFw&tbnid=HfsjpbwmFvaVjM:&tbnh=35&tbnw=120&ei=jUQyR7P0OpaEeLealIsM&prev=/images?q=Nestle+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://www.zimmcomm.biz/images/ethanol/adm-logo.jpg&imgrefurl=http://domesticfuel.com/?p=3086&h=150&w=128&sz=10&hl=en&start=3&sig2=eq_XM5cgsUntEtceX4NRPA&um=1&tbnid=GcvEFnrFvxsZAM:&tbnh=96&tbnw=82&ei=W0cyR_jyNZmceIL_2IsM&prev=/images?q=ADM+logo&gbv=2&svnum=10&um=1&hl=en�
http://www.queenslandcotton.com.au/images/LouisDreyfusLogo_70h.jpg�
http://images.google.com/imgres?imgurl=http://www.community.nestle.com/NR/rdonlyres/10E88E65-7D6D-4149-8C2C-53FA4397BD4F/63466/image011.jpg&imgrefurl=http://www.community.nestle.com/Americas/Ecuador/Nutrition+Education/&h=102&w=350&sz=28&hl=en&start=16&sig2=5F9t1fUk3JSRZMKwvOPBFw&tbnid=HfsjpbwmFvaVjM:&tbnh=35&tbnw=120&ei=jUQyR7P0OpaEeLealIsM&prev=/images?q=Nestle+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://www.zimmcomm.biz/images/ethanol/adm-logo.jpg&imgrefurl=http://domesticfuel.com/?p=3086&h=150&w=128&sz=10&hl=en&start=3&sig2=eq_XM5cgsUntEtceX4NRPA&um=1&tbnid=GcvEFnrFvxsZAM:&tbnh=96&tbnw=82&ei=W0cyR_jyNZmceIL_2IsM&prev=/images?q=ADM+logo&gbv=2&svnum=10&um=1&hl=en�
http://images.google.com/imgres?imgurl=http://www.prospects.ac.uk/profsearch/servlets/GetImage?ipsaccountno=SA150782&idno=9092&imgrefurl=http://www.prospects.ac.uk/cms/ShowPage/Home_page/Find_graduate_employers/p!emgfk?mode=displayprofile&adno=18316&from=D&h=142&w=199&sz=14&hl=en&start=2&sig2=5sTC0J1Sst-TCdYCAikZjA&tbnid=xyjczmQmprvYeM:&tbnh=74&tbnw=104&ei=b_pnR_-nNYWKeYGShUw&prev=/images?q=EDF+Mann+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://www.community.nestle.com/NR/rdonlyres/10E88E65-7D6D-4149-8C2C-53FA4397BD4F/63466/image011.jpg&imgrefurl=http://www.community.nestle.com/Americas/Ecuador/Nutrition+Education/&h=102&w=350&sz=28&hl=en&start=16&sig2=5F9t1fUk3JSRZMKwvOPBFw&tbnid=HfsjpbwmFvaVjM:&tbnh=35&tbnw=120&ei=jUQyR7P0OpaEeLealIsM&prev=/images?q=Nestle+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://www.info-karir.com/wp-content/uploads/2008/07/sinarmaspulp.jpg&imgrefurl=http://www.info-karir.com/tag/jambi/&usg=___KO6Uygu6tiXMnH2QF7_cUkbK2c=&h=105&w=350&sz=10&hl=en&start=5&sig2=edpO7fUc5M4kQqUm58GRdg&um=1&tbnid=cNKFbH8U8Lt7EM:&tbnh=36&tbnw=120&prev=/images?q=sinar+mas&hl=en&rls=com.microsoft:en-us&um=1&ei=cvk3SoOXM5e8swO8g5XvBg�
http://images.google.com/imgres?imgurl=http://www.nutrsci.uiuc.edu/images/Kraft logo_blueR.jpg&imgrefurl=http://www.nutrsci.uiuc.edu/endowment_fund/kraft_foods.html&h=152&w=384&sz=40&hl=en&start=3&sig2=kLKfqitbtLJcuDB47GBbAA&tbnid=7qY7nBNeMFr3PM:&tbnh=49&tbnw=123&ei=tkQyR8-oNKLQeMKNlJYM&prev=/images?q=Kraft+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://images.appleinsider.com/starbucks-logo.gif&imgrefurl=http://www.appleinsider.com/article.php?id=2113&h=400&w=400&sz=21&hl=en&start=1&sig2=HGebb2PRsDmIiZqTmkYCNQ&tbnid=h35xmlRDtT4WmM:&tbnh=124&tbnw=124&ei=_PlnR7mKFIWKeYGShUw&prev=/images?q=starbucks+logo&gbv=2&svnum=10&hl=en�
http://www.askindo.org/conference2007/images/logo_olam.jpg�
http://www.queenslandcotton.com.au/images/LouisDreyfusLogo_70h.jpg�
http://images.google.com/imgres?imgurl=http://www.prospects.ac.uk/profsearch/servlets/GetImage?ipsaccountno=SA150782&idno=9092&imgrefurl=http://www.prospects.ac.uk/cms/ShowPage/Home_page/Find_graduate_employers/p!emgfk?mode=displayprofile&adno=18316&from=D&h=142&w=199&sz=14&hl=en&start=2&sig2=5sTC0J1Sst-TCdYCAikZjA&tbnid=xyjczmQmprvYeM:&tbnh=74&tbnw=104&ei=b_pnR_-nNYWKeYGShUw&prev=/images?q=EDF+Mann+logo&gbv=2&svnum=10&hl=en�
http://images.google.com/imgres?imgurl=http://www.mindsinmotion.net/var/plain/storage/images/media/images/news/l019_image_1/237069-1-eng-GB/l019_image_1_medium.jpg&imgrefurl=http://www.mindsinmotion.net/index.php/mimv34/themes/alternative_fuels/links/sekab_verified_sustainable_ethanol_initiative_halted&usg=__0SmoduIFarc-sXiDw3yQKUfqLVc=&h=54&w=200&sz=5&hl=en&start=6&sig2=I3awgxswX7Paxxqddrq6kw&um=1&tbnid=mekGJggevgUo1M:&tbnh=28&tbnw=104&prev=/images?q=sekab+logo&hl=en&rls=com.microsoft:en-us&um=1&ei=DPs3So68GYPatAOxh6nXBg�
http://images.google.com/imgres?imgurl=http://upload.wikimedia.org/wikipedia/en/thumb/1/16/Associated_British_Foods_Logo.svg/200px-Associated_British_Foods_Logo.svg.png&imgrefurl=http://en.wikipedia.org/wiki/Associated_British_Foods&usg=__Wq7UYyInyB7aYOOdc3VEBloA6jA=&h=101&w=200&sz=10&hl=en&start=1&sig2=2DRxlJ6mM8-PWW1dTt4omQ&um=1&tbnid=8KEVRfmDM_EulM:&tbnh=53&tbnw=104&prev=/images?q=associated+british+foods+logo&hl=en&rls=com.microsoft:en-us&um=1&ei=Tfs3Sp_fLorwswPfgqD-Bg�
http://images.google.com/imgres?imgurl=http://www.brandsoftheworld.com/brands/0014/8255/brand.gif&imgrefurl=http://www.brandsoftheworld.com/catalogue/I/148255.html&usg=__fAJloC2RjWfRMLSpw8m4YE_Z2W8=&h=200&w=200&sz=8&hl=en&start=1&sig2=TmrRYvIJZ3XWt4676nC_xA&um=1&tbnid=uKg5daouNgoc-M:&tbnh=104&tbnw=104&prev=/images?q=illovo+logo&hl=en&rls=com.microsoft:en-us&um=1&ei=ePs3SsaULpr4tQOUr-npBg�
http://www.maruha-nichiro.co.jp/english/index.html�
http://images.google.com/imgres?imgurl=http://www.blundellseafoods.com/images/logo_highliner.gif&imgrefurl=http://www.blundellseafoods.com/biz_highliner.html&usg=__4vN0Llqql94AqW0XN59LHIQ77cg=&h=100&w=250&sz=3&hl=en&start=1&sig2=aSUOru6uZ9sOy2psaW-J6g&um=1&tbnid=RSsAYmp-8njcTM:&tbnh=44&tbnw=111&prev=/images?q=highliner+foods+logo&hl=en&rls=com.microsoft:en-us&um=1&ei=8fs3SpLJLIKQtAOc6JnSBg�
http://www.icelandic.is/index.aspx�
http://images.google.com/imgres?imgurl=http://canal.etsin.upm.es/superprop/partners/images/logo_pescanova.gif&imgrefurl=http://canal.etsin.upm.es/superprop/partners/&usg=__TIqOu7CNb5DY5StJC36X97H4CRU=&h=75&w=356&sz=14&hl=en&start=2&sig2=VoTJsMT-PZdggTWfHWJguQ&um=1&tbnid=BescyxIKNeA_yM:&tbnh=25&tbnw=121&prev=/images?q=pescanova&hl=en&rls=com.microsoft:en-us&sa=N&um=1&ei=T_w3Svb0BJKWswPGzv39Bg�

China’s African Policy

General Principles and Objectives

> Strategic partnership
> Sincere friendship and equality

> Mutual benefit and sha_red prosperity
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China’s African Policy
China-Africa cooperation characterized by

+ All-around cooperation
Political; economic; education, science, culture; security

+ Historical comparability and friendship
Similar experience on national development

+ Beyond resources
Political and diplomatic support and backing is also sought after

+ No strings attached
China’s aid to and investment in Africa are not conditional

+ High trade volume
Over $ 100 billion in 2008

Source: official paper of China’s African Policy



Climate change and
energy

China-Africa partnership in addressing climate change

Capacity building

Enhance cooperation in science and technology (100 joint
demo projects and 100 postdoctoral fellows to China)

Enhance cooperation in agriculture (demonstrations and
training)

Enhance cooperation in human resources development and
education (build friendship schools and provide training)

Expand people-to-people and cultural exchanges

Trade and aid

Further open China’s market to African products

More concession loans and debt forgiveness

Public wellbeing

Deepen cooperation in medical care and health (equipment
donation and epidemic prevention)

...... al 4ll



China for a Global Shift

- Policy reforming and transformation

Major Strategies and activities

*

Build political support to address China’s global footprint

Engage the National Development and Reform Commission to build the
‘footprint’ concept into national Five-Year plans

Support sustainable finance

Work with Chinese banks to create the first Chinese-led development of
green lending policy

Drive responsible trade

Work with Ministry of Environmental Protection to develop environmental
guidelines for Chinese companies investing overseas

Establish low carbon development models
Work with Shanghai and Baoding to pilot low carbon city model
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